Schema (Semantic) Markup:
What It Is & How It’s Used
What is schema markup?
Let’s break this down…
Markup Language – the processing, definition, and presentation of the text in the back end of a
website. Hypertext Markup Language (HTML) is the most common markup language.
Semantic Language – clearly describe their meaning to both the browser and the developer.
For example <table>, <form>, <img> clearly define the content they are surrounding.
Schema.org - a collection of shared vocabularies webmasters can use to mark up their pages
in ways that can be understood by the major search engines: Google, Microsoft, Yandex and
Yahoo!
So when we combine all of these together we get…
Schema Markup – code (semantic language) that you add to the back-end of your website to
help the search engines return better results for users. Search engines return this markup in the
form of rich snippets.

What are rich snippets?
Rich snippets are small pieces of your website’s content that appear on the Search Engine
Results Page (SERP). These can include articles, local businesses, restaurants, TV episodes
and ratings, book reviews, movies, events, software applications, and product ratings.
Let’s take a look at some examples…

Why is schema markup important?






According to Google… “search engines can more easily organize and display it [content]
in creative ways” when schema markup is used on your site.
According to Search Engine Land… “The bottom line is that the concept of linked data is
an important one, and more and more platforms are going to support it. This makes it a
key part of any website development effort, and it presents many opportunities that you
should leverage.”
According to thunder::tech… when you integrate schema markup in your site to produce
rich snippets or to improve a search engines ability to crawl your site, it improves a
user’s searching experience because the answers to their questions are displayed in the
Search Engine Results Page (SERP). If a user’s experience is improved, they are more
likely to visit your site, click through to your site, and your rankings will improve.

So, what does schema markup look like?
If you go to schema.org you can see examples of markup to use for all of the different
components of your website: your social profile links, contact form, address, phone number,
event listings, just to name a few.
Here’s just one example for events:

How do you implement schema markup?
Once you have the markup code, pictured above, you’ll need to put it in the back-end code of
the website. To do this, you’ll need to have access to your content management system (CMS)
or you’ll need to contact your website’s development team to place the code on the site.

Resources for Schema Markup:





Google’s Structured Data Markup Helper can assist you in creating the most basic forms
of schema. If your component is not on this list, use schema.org.
Google’s Structured Data Testing Tool will make sure that once you’ve implemented the
code, it’s working properly.
If you still have more questions about rich snippets, check out this infographic.
If you still need more information on schema markup, check out Moz’s article.

